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Professional Summary
Results-driven marketing professional with 5+ years of experience in digital marketing and brand strategy. Skilled in SEO, content creation, and data analysis. Proven ability to increase online engagement by 40% and drive revenue growth. Passionate about leveraging data-driven strategies to create impactful marketing campaigns.

Work Experience
Digital Marketing Manager
Bright Solutions, Springfield, IL
06/2019 – Present
· Developed and executed digital marketing strategies that increased website traffic by 35%.
· Managed a $500,000 annual marketing budget, optimizing ROI by 25%.
· Led a team of 5 marketing specialists, fostering collaboration and professional growth.
Marketing Specialist
Creative Minds Agency, Chicago, IL
08/2016 – 05/2019
· Created and managed social media campaigns, growing followers by 50% across platforms.
· Conducted market research to identify trends and improve campaign effectiveness.
· Collaborated with designers and copywriters to produce high-quality content.

Education
Bachelor of Science in Marketing
University of Illinois, Urbana-Champaign, IL
08/2012 – 05/2016
· Relevant coursework: Digital Marketing, Consumer Behavior, Market Research
· Graduated with honors (GPA: 3.8)

Skills
· SEO & SEM
· Data Analysis (Google Analytics, Tableau)
· Social Media Management
· Content Creation
· Project Management

Certifications
· Google Ads Certification, Google, 2021
· HubSpot Content Marketing Certification, HubSpot, 2020

Languages
· English: Native
· Spanish: Intermediate

Projects
Rebranding Campaign for Local Business
01/2023 – 03/2023
· Led a rebranding initiative for a local retailer, resulting in a 20% increase in sales.
· Designed a new logo, updated website, and created a cohesive brand identity.

Volunteer Experience
Marketing Consultant
Nonprofit Organization, Springfield, IL
09/2020 – Present
· Provide pro bono marketing services to help the organization increase donations by 30%.
· Develop social media strategies to raise awareness of their mission.

Interests
· Photography
· Traveling
· Reading business and marketing blogs

